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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q.1
Objective 

1. To U.S. students, French marketing is 

a) domestic marketing b) foreign marketing   c) comparative marketing d) international marketing 

2. This kind of international marketing study contrasts two or more marketing systems to identify similarities and differences. 

a) domestic marketing b) foreign marketing   c) comparative marketing d) extensive marketing

3. The principle of relative advantage states that a country should produce a product with the ______ comparative advantage. 

a) least 
b) greatest

c) equal 
d) somewhat higher 

4. According to the principle of absolute advantage, a country should _____ a commodity that can be produced at a lower cost than can other nations. 

a) export 
b) import 
c) both export and import 
d) neither export nor import 

5. According to the principle of relative advantage, a country should export a product for which it has the least 

a) Absolute advantage b) absolute disadvantage c) comparative advantage d) comparative disadvantage

6. This is not a form of subsidy. 

a) cash 
b) interest rate 
c) tax 
d) freight and infrastructure 
e) all of them are subsidies

7. GATT's Subsidies Code prohibits the use of export subsidies on 

a) non primary products




b) primary products 

c) both primary and non primary products 

d) neither non primary nor primary products

8. Political stability is not necessarily a function of economic development. (   )

9. A service cannot be licensed internationally. (    )

10. Multinational corporations have shied away from investing in developing economies. (  )

11. Outsourcing is the practice of buying parts or whole products from other manufacturers while allowing a buying firm to maintain its own brand name. (    )

12. By using a manufacturer's export agent, a manufacturer can avoid fixed costs of having a distribution organization. (   )

13. Personal selling is more costly and yet less effective than advertising. (    )

14. International trade minimizes the problem of inflation. (   )

Q.2.    What are culture values? How it influence various types of business and market behavior?

Q.3.
What are the major components of a product? Discuss their importance to   product adaptation.
 

Q.4.
Distinguish between Domestic and International Marketing.

Q.5.
Explain the product life cycle concept in global market


Q.6.
Discuss the nature of the various types of regional groupings and their roles in global marketing.

Q.7.
What is global promotion and explain how global promotion is undertaken?

Q.8.     Write short notes on any two:





               

A) Social institutions

B) Global brand
C) Green marketing
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